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CA 651 Media Landscape and Media Business Ecosystems
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Understanding of digital technology; role of digital technology in changing media
landscape; current and future media trends; understanding of the role of the media business
ecosystems — helping and enabling media organizations to work with stakeholders concerned,

leading to innovations of media formats and contents on more variety of platforms.



. 652 Wugrun1sidedmiutinudnsie 3(3-0-9) CA 652
Fundamental Research for Media Administrators
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Paradiems of the pursuit of knowledge; research ethics; concept and research
methodology for social sciences applicable to media and content administration; writing

effective research proposals.
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CA 661 Media and Communication Technology Theories
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Media concepts and theories, covering old, new and convergence media; understanding
of media through theories as analytical frameworks; concepts and theories on communication

technology that help explain and apply to media industry.

2. 662 M3tedalimaniantsuimsaeuaiiiom 3(3-0-9)
CA 662 Quantitative Research for Media and Content Administration
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Quantitative research process; data analysis through descriptive statistics and inferential
statistics, using relevant statistical computing tools; writing and presentation of quantitative
research reports on topics related to media and content administration; research ethics;

research application for media industry.
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CA 663 Qualitative Research for Strategic Decision Making
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Meaning and significance of qualitative research in media and content administration;
qualitative research methodology, ranging from planning, data collection and analysis, research
validity; various qualitative research techniques, e.g. observation, in-depth interview, focus group

discussion, reflection and textual analysis; research ethics; qualitative research application for

strategic decision making for media industry.
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CA 664 Regulation and Professionalism of Media
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izﬁuﬂmﬁmqﬂﬂaummﬁﬂi
Laws and ethics concerning media and content production and distribution; state policy
and guidelines, and media regulations; media freedom and responsibility that upholds standard

of professionalism for media and content businesses operated by individuals, groups of

individuals or organizations.
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CA 665 Strategies for Contemporary Media Business Management
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Analysis of business and technology contexts and their impacts on adaptation of
contemporary media business; emergence of new or mixed communication channels or
platforms that lead to disruption of traditional media business models; creation of business
innovations for success through strategic and operational business planning in both normal and

crisis context; project presentation techniques for media business pitching.

2U. 666 MIDDAUVVFSULAZNITIANSLLDIN 3(3-0-9)

CA 666 Message Design and Content Management
wnAnLazndnnisvestinausanslusduuuiig q 819 nsiadestmde (Cross Media
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Concepts and principles of message presentation in various forms, e.g. cross-media
storytelling, to create contents in the age of media convergence; strategic and tactical planning
of design and dissemination of content in various media to effectively communicate with target
audiences and to align with specific characteristics of the media used. Message design and
content management for traditional and online media platforms, e.g. websites, mobile phones

and social media. Designing, transforming and adapting different forms of contents such as text,

images, voice or multimedia to suit both old and new platforms of communication.

V. 667 SuNUIMIUEMTEBUALOM 3(3-0-9)
CA 667 Seminar in Media and Content Administration
ysannmsasdanudifntumsuimsdenaniden eamsminlussendldlunsdszney
gafvde Tawtaunsnlinsiinsaiaonunisaitagtuuasnsdfnuifeitunisunsd euasion
TuuSunvesderusislunassnsussnels
Integration of knowledge on media and content administration designed to enhance
media business operation. Discussion of current issues and trends, and case study analysis in

domestic and global media and content markets.
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Media production process and techniques for decision-making and leadership of media
administrators whether in traditional media setting, e.g. print media, radio, television, and film,

or on new platforms, e.g. streaming or recorded video and audio contents.

U. 672 ﬂ’]’iﬂvﬂﬂﬂ’iﬂ’]’iﬁl@ﬁ’]ﬁlax‘laﬁﬁﬂiﬁE] 3(3-0-9)

CA 672 Corporate Communication Management for Media
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Principles of corporate commmunication management applicable to media and content
administration, whether internal organizational communication for human resource
management, external organizational communication with stakeholders for brand building, or
marketing communication for various media organizations; management of communication for
change and communication in times of corporate crises; building and nurturing of corporate

image and reputation for media and content business.

u. 673 MsTuirdeugaamnssuAafsedeya 3(3-0-9)
CA 673 Data-driven Strategies for Media Industry

Technology) uagdeyavuinlvg (Big Data)
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Concepts on data science; principles of systematic data-driven administration in media
industry; strategies that enable media administrators to make prompt decisions using digital

technology and big data.

. 674 ns:mumsﬁmL%aaamwmﬁaqmamnﬁu?ia 3(3-0-9)
CA 674 Design Thinking for Media Industry
ﬂi%U’J‘Uﬂ’ﬁﬁﬂLﬁ@@@ﬂLLUUu%ﬁﬂiﬁJLﬁIEJ’JﬁULﬁI@M’]LLaBﬂ’ﬁNa@ﬁ@ %QNGNNGWUHW?%@&%’N&?%’?
(Creative Thinking) funN15AALG4g3AA (Business Thinking) A38A1uLY11909AIINABINTITVOY
nduvengeg TR Suastelinmsuinsdeuaniomiusyavsamdaty
Thinking process for innovative design for media and content business; integrating
creative ideas in media and content with business thinking that reflects deep understanding of

the needs and experiences of target audiences.

u. 675 Mzfvesfuinisie 3(3-0-9)

CA 675 Leadership for Media Administrators

o |

ANUINY N8 USIYT uazunAnveiil ANANYMEUNUM Waganginniisnsnananis

e-

an1s n1selagladedudyen Tiuuamianisuifcuuagnisasusiu (Coaching) Lewaiun

v v Ly 1

aUsAuTYn Tunisusmisauliussaidinineg anmnudauds wassulinvouseridiuladeuas

Y

‘=S

151580

Meaning, theories, philosophies and concepts of leadership; characteristics and roles of
leaders that impact decision making, motivating their subordinates, giving directions and
coaching to develop and lead workforce to achieve the desired goals and objectives, while

reducing conflicts and creating sense of responsibility for stakeholders and the public.

. 676 Anutugusznaunslugnamnssuioadneassd 3(3-0-9)
CA 676 Entrepreneurship in Creative Media Industry
YAAUAAYDIRUTENBUNTT (Entrepreneurial Mindset) Tugnaivnssudeasneassaiianunse

AnAuLazaseassAuinnIsy Jaunsaaseneldiassesanniegsiald iasisiaudiiouazaiy

'
Ql a 1

auwiay MuedadewindeunildnsnaseguamnssudeasisasanidlulsemalnenaziiaUseme e

gnszavgnisiiuiiveniioninassinauivesAnsdassivuiuivd wiailugusznauns

qmamﬂiimﬁaszﬁdaﬂ (Global Media Industry)
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Entrepreneurial mindset in creative media industry that enables creative thinking and
creative innovations resulting in greater income generation and further business expansion;
analysis of success and failure, including environmental factors that impact creative media
industry in Thailand and other countries, leading to contents ownership and joint investment
with international media and content organizations or entrepreneurship in global media

industry.

U, 677 HBRUMSUIMMTIANITAUMAINTATE 3(3-0-9)
CA 677 Media and Diversity Management

wuadallasiuinefuauraInateiazyananiauvanvatgludeay denivuauas

' '
S a =)

ngueffeItes eliuimsieaunsadnnisanuvainaievesyaranusing ludewasdsuansia

Y

281N UILAY 819 NaY

9

o

fuansiifdedrdndiusianie Tneld3snrsiidvaussensnn (Audio
Description) AMsilA1esune (Closed Captioning) nsulasdieSueidudes (Spoken Subtitling) wag
N1503UUAILAIAB (Sign Language Subtitling) ﬂejmuﬂﬂalu?%aﬁﬁﬂawmwawm/imamL‘Wﬁ AI8NT
Tamiedenruiliiinswdeama ieliusazyrraanunsalidinamiuludmildegnavindo

Fundamental concepts on diversity in general and diversity of people in society; related
provisions and laws that enable media administrators to properly manage the diversity of
people, whether as those represented in the media or as audiences. Media and content design
and dissemination for those who are physically restricted— use of audio description, closed
captioning, spoken subtitling, and sign language subtitling, as well proper use of language and
treatment in media and content to promote gender diversity, rights and equality.
u. 678 MsAnwanIzEasReafunITUSIaauaziionn 3(3-0-9)
CA 678 Selected Topic in Media and Content Administration

msfinwduat nsusses nsedusie WiensdunumannisTulsadulgmiinaula
Reafunsuimsdeuasiion Falnfnwnazames Wiueusauiu

Discussion, lectures and seminars on specific issues related to media and content

administration. The topic chosen for the course needs to be approved jointly by the Faculty

and students.

A5AUAIBATY (EMSULNANY WU ¥ )
2U. 700 A1SAUAINDETY 6

CA 700 Independent Study
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nsAnuAuaI1eg 1 duszuy Tnaduanudds 195901 UAS9ATIA YT OLAUNITUSINTIUN

Nedesivdevsailom dwemnsaluesunevseussendldiudeniluniala

Systematic study through research, project development, or creative work in media and
content administration which can be applied to advancement of professional practices or the society

in general.

eTNUS  (FEASUTNANYILNY N LUU N2)

2U. 801 INYIUNUS 15
CA 801 Thesis

nsvidelaualaTIfe MIANiunTIdy uaenienuitesuneliiinesdanuiivg
1umsuﬁmmiu'%mi?1'aLLasLﬁamasmﬁmmgmmﬁmﬂmm3;51‘1’3&5@%8653311%131/‘1’1’3%’8 ARDAIU
anansaausuazmeunIasRANINIne dnusialaglasuniseensuluiivinis

Development of research proposal, research data collection and analysis and report
writing to offer new knowledge in the area of media and content administration. The research

must be of academic standard and adheres to research ethics. Presentation and dissemination

of research findings in recognized academic arena is required.
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